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GeoFootprint Consumer dmPLUSCount: 155,394,105|
Total Sample Count: 130,033

Unique Sample Count: 130,031

Unique CASS Success Count: 130,018
Unique CASS Success Count By GeoFootprint: 128,911
Unique Appended Count: 123,207
Match Rate: 95.58%|

Matching to Demographics:A waterfall report in this context is a summarygfat occurs with our sample records as they gaitiirahe
enhancement process (match and append demogrépiniceur multi-source data files). Only matcheatarels can be included in the profiling.
For this project, we loaded a random representatibset of Cruise Travel Customer records in oexppocess match routines and succeeded in
matching-and-appending demographics to a stafigtignificant amount of records, producing strastagtistical reliability within the profile.

Sample Comparison: The defined universe is based on a GeoFootprimamhcally created from the sample base. This Getpiot is
based on statistically significant SCF's.

Interpreting the Report: In the following charts Green Bars are a “Go” andigate significant over-penetration of customenslé values >
115). Yellow bars are “Cautionary” as they represtight over-penetration (index values 85-115)maly be very important predictors when

they are combined with other demographics. Res & a “Stop” (index values <85) as they repreamds of under-penetration within the
market and do not discriminate customer charatiegiom a Consumer Universe .
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Distribution:

Heat - High [Abowe 380)

Heat - Above Average (162.5 to 390°
Heat - Average (85 to 182.5)

Heat - Below Average (40.5 o §3)
Heat - Low [Below 10.5)

This map depicts the
geographical representation of
your customers based on their
geo-footprint provided in the
processed file.
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Customer Distribution

East North Central: IL, IN, OH, MI, & WI

East South Central: AL, KY, MS, & TN

Middle Atlantic: NJ, NY, & PA

Mountain: AZ, CO, ID, MT, NV, NM, UT, & WY
New England: CT, ME, MA, NH, RI, & VT

E Morth Central

E South Central South Atlantic: DE, FL, GA, MD, NC, SC, VA, DC, & W

_ West North Central: IA, KS, MN, MO, NE, ND, & SD
West South Central: AR, LA, OK, & TX
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Customer Distribution
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Customer Distribution

Az Under$15%,000

B 515000-519,299

C:$20,000- 529,599

D: $30,000 - $39,999

E: 540,000 - 549,599

F:550,000-574,599

G:575,000-599,209

H:5100,000 - 124,599

1:$125,000 - $149,599

1= S150,000 and over
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Customer Distribution
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Market Penetration

















































